
M O U N T A I N  
!"##$%&'

Amer ican Mounta in  Gu ides  Assoc iat ion

American Mountain Guides Association

In this issue ! AMGA Mourns Loss of Heidi Kloos
" Membership Update
# Trip Cancellation Insurance
$ 2010 AMGA Snowcat Ski Day
% Client Medical History & 
 Health Screening

&& Avalanche Airbags:  The New 
 Standard for Guiding?
&' Packing Out Your Poop
&( Investing in the Future
&# Gear Review
&$ Red Rock Rendezvous 2010

Spr ing 2010   |   A  Pub l i ca t ion  o f  the  Amer ican  Mounta in  Gu ides  Assoc ia t ion   |   amga.com

!"#$%&#'()$*
C O R N E R

                                   by Margaret Wheeler

!"#$%"&$'&(')&$*&$+,(*-$
.(/&*"&0&$1,$%"&$/123%$(4$5&607809$1,$:83"1,;%(,$<*"1="$4&)%$)1+&$1%$(7;"%$%($
6&$>'01)?#$@$*83$*8)+1,;$7'$8$3+1,$%08=+$(,$8$4(;;9$.,(A78)/1&$B833$289#$8,2$(7%$
(4$%"&$/13%3$%"&0&$&/&0;&2$8$41;70&$*1%"$8$3%08,;&$31)"(7&%%&-$$C&$*83$*&801,;$
3,(*3"(&3#$9&%$=80091,;$3+13D8,2$%"&$3+13$*&0&$41E&2$%($"13$68=+#$(,&$8=0(33$%"&$
(%"&0#$3($%"8%$"&$)((+&2$%($6&$=80091,;$8$;18,%$)&%%&0$F$(G&0$"13$"&82-$$!70$;0(7'$
*8)+&2$(,#$3/1)1,;$8%$"1/#$67%$83$*&$'833&2$%"&0&$*83$H73%$%"&$"1,%$(4$8$3,1=+&0$%($
(703&)G&3I$$*"($*83$%"13$;79#$8,2$212,J%$"&$+,(*$86(7%$.K@L.M

B&0"8'3$9(7$"8G&$N$H73%$(,=&$N$4(7,2$9(703&)4$"8G1,;$8,$1,,&0$;1;;)&$<(0$0())1,;$
9(70$&9&3?$8%$%"&$')1;"%#$(0$8''&808,=&#$(0$&A71'/&,%#$(4$3(/&(,&$9(7$/&&%$1,$
%"&$/(7,%81,3-$$B&0"8'3$%"&9$80&$9(70$=)1&,%3#$(0$3(/&(,&$&)3&J3-$$B&0"8'3$9(7$
/&&%$%"&/$(,$%"&$%081)#$(0$1,$8$=(703&-$

!0$/896&$,(%$N$9(7J0&$%(($,1=&$4(0$%"8%M$$$
:"8%$86(7%$9(70$(*,$401&,23M$$:&$(4%&,$/8+&$;0&8%$8))(*8,=&3$(4$H72;/&,%$4(0$
%"&$'&(')&$*&$+,(*$8,2$)(G&-$$O8+&#$4(0$&E8/')&#$%"&$3+1$;712&$2&%&0/1,&2$%($
"8G&$%"&$3/8))&3%$'8=+#$1%3$'((0$3&8/3$6703%1,;$%($%"&$)1/1%#$8$3+1,,9$)1;"%$3+1$P8E&J$
3(/&"(*$6701&2$1,312&-$$!0$%"&$8)'1,&$;712&#$*"($,&G&0$A71%&$3&&/3$%($/8+&$1%$
(7%$(4$3(4%$3"&))$'8,%3$8,2$8''0(8="$3"(&3D-&E=&'%$%($'7%$(,$B8%8;(,18$"&/'$
H&8,3-$$$Q&%3$,(%$4(0;&%$%"&$0(=+$;712&#$=(,G1,=&2$%"8%#$1,$/(3%$*&8%"&0#$=8'013$80&$
;((2$4(0$/&,$>LR$*(/&,-$$>,2$%"&$)13%$;(&3$(,$N$%"&$&G&0S=)8331=$0&=0&8%1(,8)13%$
1,$)(,;$7,2&0*&80$8,2$3"(0%3D%"&$40&&012&$+12#$*1%"$2(76)&$0(=+&0$3+13#$
68=+'8=+3$%"8%$)((+$2&31;,&2$4(0$T%"$;082&$)(=+&03#$=)8=+1,;$7'$%"&$3+1,$%08=+$1,$
U80+&0$R7+&J3$8,2$8)'1,&$6((%3-

$:&$8))$3%1=+$(7%$)1+&$3(0&$%"7/63#$3(/&*"&0&-$$@%J3$H73%$8$/8%%&0$(4$%"&$68=+20('V$
%"&$&,G10(,/&,%$*&$/(G&$%"0(7;"$21=%8%&3$*"&%"&0$*&$41%$1,#$(0$*"&%"&0$*&$)((+$
83$%"(7;"$*&$"8G&$3(/&"(*$3%08;;)&2$1,%($%"&$*0(,;$'80%$(4$%"&$')89;0(7,2-$$

U9$'(1,%$13$%"13I$$83$"7/8,3$8,2$83$/(7,%81,$;712&3#$*&$"8G&$8$3&&/1,;)9$671)%S1,$
0&4)&E$%($31W&$7'$<0&82I$$H72;&?$%"&$'&(')&$*&$/&&%I$$80&$%"&9$)1+&$73#$(0$2144&0&,%M$$
R($%"&9$"8G&$%"&$38/&$1,%&0&3%3M$$O"&$38/&$G8)7&3M$$R($%"&9$+,(*$%"8%$1%$13,J%$
=(()$%($'7%$(,$9(70$0(=+$3"(&3$6&4(0&$9(7$%1&$1,M$$O"8%$=80091,;$9(70$3+13$40(/$
%"&$%81)$&,2$13$*0(,;#$8,2$40(/$%"&$%1'$&,2$13$=(00&=%M$$O"8%$*&801,;$9(70$"80,&33$

%($%"&$680$13$,(%$%"8%$3*&&%M$$O"8%$R9,841%$
61,21,;3$80&$%"&$/80+$(4$8$%07&$<7'"1))$*8)+1,;?$
'0(4&331(,8)MM

>3$;712&3#$H72;/&,%$(4$(70$=)1&,%3J$861)1%1&3$
8,2$3%0&,;%"3$13$8$/8H(0$'80%$(4$(70$H(6-$$O"&$
013+$*&$07,$13$%($8))(*$(70$(*,$'0(=&33$(4$
&G8)78%1,;$N$8,2$9&3#$H72;1,;$N$%"&$'&(')&$*&$
/&&%$%($&E'8,2$6&9(,2$%"&$%&=",1=8)$/(7,%81,$
&,G10(,/&,%-$$$>%$%1/&3$1%$4&&)3$%"8%$*&$;&%$3($
;((2$8%$H72;1,;#$*&$2($3($8%$%"&$&E'&,3&$(4$
&/'8%"9-$$

:"&,$2&8)1,;$*1%"$%(7;"$1337&3$<389D)1+&$
8==&33?#$%"&$3/8))$H72;/&,%3$3"(7)2$482&$1,$%"&$
3"82(*$(4$%"&$)80;&0$1337&3-$$X&=873&$1%$13$%"(3&$
)80;&0$1337&3$N$*"&,$G8)7&3$/89$,(%$8)1;,$N$%"8%$
80&$/(0&$21441=7)%$%($;&%$%"0(7;"-$$O8+&$%"&$
"&8)%"$=80&$2&68%&#$4(0$1,3%8,=&D

>3$/(7,%81,$'0(4&331(,8)3#$*&$"8G&$8,$82G8,%8;&$
(G&0$/&/6&03$(4$Y(,;0&33I$$@$%"1,+$*&$"8G&$8$
*"()&$)(%$/(0&$1,$=(//(,-$$X7%D%"8%$2(&3,J%$
/&8,$%"8%$*&$80&$8))$%"&$38/&-$$!"#$%&"#'())(*#
+,(-*./#0-1#2"#%,"#*(1#3."*13'%45#$

.89$%"8%$8;81,-$$@%$13$1/'(0%8,%-
:"9M$$@%$13$1/'(0%8,%$6&=873&$3(/&%1/&3$%"&$
3/8))$2144&0&,=&3$=8,$;0(*#$8,2$6&=(/&$61;$
%"1,;3D'80%1=7)80)9$*1%"$'&(')&$*&$2(,J%$$
+,(*-$$$>,2$1%$13$1/'(0%8,%$6&=873&$*&$80&$
"7/8,#$*&$H72;&-$$

Z(1,;$4(0*802#$%"&$>UZ>$*1))$6&$*(0+1,;$
=(,%1,7(73)9$%($1/'0(G&$%"&$'0(4&331(,$(4$
/(7,%81,$;7121,;$1,$%"&$[.-$$O"&$*"()&$[.-$$
\G&,$%"&$'80%3$%"8%$/1;"%$)((+$8%$73$*1%"$
2(76%D1,$48=%#$&3'&=18))9$%"(3&$'80%3-$$>,2$1,$
2(1,;$3(#$*&$/89$41,2$(703&)G&3$1,$&,G10(,/&,%3$
*"&0&$*&$80&$H72;1,;#$(0$6&1,;$H72;&2$N$6&$%"&9$
%"&$"8))3$(4$;(G&0,/&,%$1,$RY#$%"&$(441=&3$(4$8$
)8,2$/8,8;&0#$(0$(,$%"&$%081)#$1,$%"&$"(/&$08,;&3$
(4$(70$(*,$/&/6&03"1'-$$

>3$*&$;0(*$8,2$2&G&)('#$*&$"8G&$%"&$'(%&,%18)$
%($41,2$(703&)G&3$1,$31%78%1(,3$*"&0&$*&$80&$8%$
"(/&#$8,2$;0(*1,;$=(,412&,%$1,$(70$12&,%1%9$8,2$
(70$G8)7&3-$$>,2$*&$"8G&$%"&$&A78)$'(%&,%18)$%($
41,2$(703&)G&3$1,$31%78%1(,3$*"&0&$%"&$68=+20('$
/8+&3$1%$G&09$=)&80$%"8%$*&$2($,(%$<9&%?$41%$1,-$$
O"&$4103%$31%78%1(,$13$*"&0&$*&$0&="80;&V$671)2$

continued on page 18



EXECUTIVE COMMITTEE

Margaret Wheeler | President
North Bend, WA
206.818.7947
mag@proguiding.com

John Race | Vice President
Leavenworth, WA
509.548.5823
jr@mountainschool.com

Evan Stevens | Secretary
Garibaldi Highlands, BC Canada
801.212.3438
evan_stevens@hotmail.com

Scott Soden | Treasurer
Denver, CO
303.242.5758
scottsoden@alpinacapital.com

Rob Hess | Technical Director
Jackson, WY
307.733.4979
rob@jhmg.com

Peter Gould | Legal Counsel
Denver, CO
303.894.6176
pgould@pattonboggs.com

Jim Pearson | Legal Counsel
Denver, CO
303.478.1115
jpearson@ph-law.com

Matt Brooks | Historian
San Francisco, CA
510.797.7980
rewmb@aol.com

Majka Burhardt
Boulder, CO
970.290.7822 
mb@majkaburhardt.com

Clint Cook
Ouray, CO
970.290.7822 
info@ourayclimbing.com

Adam Fox
Hendersonville, NC
888.284.8433
adam@foxmountainguides.com

Keith Garvey
Boulder, CO
720.221.8302
keith_garvey@hotmail.com

Dick Jackson
Aspen, CO
877.790.2777
dickjackson@aspenexpeditions.com

Kyle Lefkoff
Boulder, CO
303.444.6950
kyle@boulderventures.com

Marty Molitoris
Rosendale, NY
845-658-3094
marty@alpineendeavors.com

Dale Remsberg
Louisville, CO
303.818.8009
daleremsberg@mac.com

Martin Volken
North Bend, WA
206-525-4425
martinvolken@proguiding.com

John Winsor
Boulder, CO
303.579.9227
jtwinsor@gmail.com

6786#9(%,.#(:#;3,"'1(,<

NEWSLETTER DEADLINE
The Mountain Bulletin is Published in February, May, 
August, November. Deadlines for all submissions 
in 2010, including advertising are: January 9th 
(winter issue) April 10th (spring issue) July 10th 
(summer issue) October 9th (fall issue).

NATIONAL OFFICE STAFF
Executive Director | Betsy Novak
Program Director | Henry Beyer
Membership Director | Josh Harrod
Accreditation Director | Ed Crothers
Climbing Instructor Program Director | Ed Crothers
Access Director | Leigh Goldberg
Accountant | Asha Nagda

READ THIS DISCLAIMER!
The AMGA, its officers and employees, authors, editors, artists and volunteers assume no responsibility or 
liability for accuracy, effectiveness, or safety of any technique or advice described in this publication. It is 
the responsibility of the individual climber or guide to investigate technical techniques and evaluate them 
for safety and applicability.

NEWSLETTER CONTRIBUTORS
Betsy Novak is the AMGA Executive Director
Henry Beyer is the AMGA Program Director and a Certified Single Pitch Instructor
Josh Harrod is the AMGA Membership Director
Ed Crothers is the AMGA Accreditation Director & Climbing Instructor Program Director as well as a Certified 
Rock Instructor and SPI Provider
Margaret Wheeler is President of the AMGA, an IFMGA Guide and an instructor for the AMGA
Rob Hess serves as the Technical Director of the AMGA.  He is IFMGA certified and is the senior guide/owner 
of Jackson Hole Mountain Guides
Photo Credits:  FarmerFoto, Mark Houston, Betsy Novak, bigstockphoto.com
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Ame r i c an  Moun t a i n  Gu i de s 
A s s o c i a t i on  Mou rn s  t h e  Lo s s  o f 
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M E M B E R S H I P  U P D A T E
by Josh Harrod

ACCESS YOUR MEMBERSHIP 
ONLINE
Our online database has been up and running 
for almost a year. It seems that a majority of 
our members have successfully accessed their 
account and have renewed, registered for a 
program or three, or updated their contact in-
formation. If you’ve been receiving the Moun-
tain Bulletins in the mail but have not seen an 
email from us in the past 6 months, chances 
are we have an old or bad email address on 
file. To remedy this, please give me a call 
(303.271.0984) and we can set things straight.

2010 AMGA SCHOLARSHIP 
RECIPIENTS
We would like to congratulate the 2010 AMGA 
Scholarship recipients. 

- Nick Pope

Paulos

We received a record number of applications 
this year making things quite competitive.  
Unfortunately, we are unable to fund each 
and every applicant. We would like to thank 
all of the applicants for their time, hard work 
and dedication to the AMGA and guiding com-
munity. Please do not let this year’s outcome 
discourage you from applying for AMGA schol-
arships in 2011.  

NOMINATIONS FOR THE AMGA 
BOARD OF DIRECTORS
We will be accepting nominations for the AMGA 
Board of Directors June 8th through July 8th.  
There will be three positions open in 2010. If 
you are interested in running, we urge you to 
begin working on soliciting nominations as 
well as crafting your position statements. If 
you would like to nominate someone, please 
email your nomination to Josh Harrod – josh@
amga.com. You will find the criteria for nomi-
nations below.

NOMINEE CRITERIA:

Member of the AMGA

by July 23rd, 2010

term

IFMGA MEETING IN BOULDER, 
COLORADO – NOVEMBER 2010
For one week in November, Mountain Guides 
from around the world will descend on Boul-
der, Colorado as the AMGA plays host to the 
2010 IFMGA Fall Meeting. An idea conceived 
in Matsumoto, Japan back in 2007 is finally 
coming of age and we’re working hard to put 
on a memorable event. At our January Board of 
Directors meeting, Kyle Lefkoff summed it up 
best – “You’re Bar Mitzvah only happens once, 
so it better be good”. So, in a sense, this is the 
AMGA’s Bar Mitzvah and we intend to make it 
a good one.  

The IFMGA Meeting will coincide with the 
AMGA Annual Meeting, and we’re counting on 
our Membership to attend and take part in this 
once in a lifetime opportunity. While a few of 
the events are reserved solely for the interna-
tional delegates, there are several others open 
to everyone.  Our goal is to provide ample op-
portunity for our guides to interact with our 
guests from abroad. We will be hosting our 
usual Opening Night and Main Events complete 

with product giveaways, eating, drinking, raf-
fle, silent auction and more. Sandwiched in be-
tween will be climbing days, a Guide’s Parade, 
a movie and/or guest speaker presentations to 
name a few.  

We have created a blog just for the event – 
www.ifmga2010.com - and will be updating it 
as things progress. We’d like for anyone plan-
ning on attending to register, so we can plan 
accordingly.  Just select the “registration” tab 
and complete the form. Registration is abso-
lutely free. We’ve listed some recommended 
lodging options and are working on securing a 
host hotel for the event. Regardless of where 
you choose to sleep, we suggest you take care 
of it sooner rather than later. The event falls on 
the same weekend as a CU home football game 
so you will be fighting for space with slew of 
rabid Iowa State Cyclones fans. We have se-
cured group pricing at the Hotel Boulderado.  
The rates and booking information can be 
found at www.ifmga2010.com/?page_id67.  

To guarantee the success of the events we’ve 
reached out to our Corporate Partners and the 
response has been amazing.  To date we’ve 
signed on The North Face as the Conference 
Sponsor; Black Diamond and Patagonia as 
Moab Climbing Trip Co-sponsors; Outdoor Re-
search and Petzl as Opening Night Co-sponsors; 
First Ascent, Five Ten, Marmot, Osprey and W.L. 
Gore as Presenting Sponsors; Arc’teryx, Brooks-
Range, Mammut, Mountain Hardwear and Pra-
na as Supporting Sponsors.

We are working hard to finalize the schedule 
of events along with securing locations. Below 
is a tentative schedule that will be updated at 
www.ifmga2010.com as things are finalized.

NEW CORPORATE PARTNERS
The AMGA Corporate Partner program contin-
ues to grow.  In the past few months we’ve 
added some new partners and had some exist-
ing partners increase their support.  We would 
like to welcome Chrysler/Jeep and First Ascent 
as Diamond Partners; K2, Prana, Salewa and 
The Alpine Training Center as Patron Partners; 

Spring is in the air and I am beginning to look forward to the warmer temps and the end of the random snowstorms. 2010 
is off to a great start and there is a lot going on here at the AMGA, so I would like to update you on a few key things.
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and ABS Avalanche Backpacks as a Supporting 
Partner.  In addition to the new partners, long-
time partner, Ortovox has stepped up their 
support to the Patron level for 2010.

As a non-profit organization, the AMGA relies 
largely on the generous support of its contrib-
uting members and corporations to fund its op-
erations. Thank you to all of our Partners for al-
lowing us the ability to continue our mission to 
be the premier source for training, credentials 
and services for professional mountain guides 
and climbing instructors in the United States.

NOMINATIONS FOR 2010 
AMGA AWARDS
We will be accepting nominations for the 2010 
AMGA Awards from June 8th through August 
1st. If you would like to nominate someone for 
the Guide of the Year or Lifetime Achievement 
in Guiding awards, please email your nomina-
tion to Josh Harrod – josh@amga.com.  You 
will find the criteria for nominations below.

NOMINEE CRITERIA:
GUIDE OF THE YEAR
The Guide who receives the Guide of the Year 
Award embodies the following distinguishing 
traits: 

contribution or achievement of significant 
value to the mountain guiding profession in 
the year

and moral courage worthy of emulation

Association 

LIFETIME ACHIEVEMENT 
IN GUIDING
The Guide who receives the Lifetime Achieve-
ment in Mountain Guiding Award embodies the 
following distinguishing traits:  

least 30 years, has been actively identified 
with mountain guiding and has made contri-
butions of significant value to the mountain 
guiding profession

moral courage worthy of emulation

Awards will be presented at The Main Event 
during the IFMGA Meeting in November.

That’s all for now.  If you have any questions 
or concerns, feel free to call or email me. 
Cheers. Josh
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PROGRAM DIRECTOR CORNER – HENRY BEYER 
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I am not sure if it is something in 
the water, but there have been a 
number of folks this year who have 
dropped from courses and exams 
in the closing days before the start 

date. Unfortunately some of these folks had 
not purchased Trip Insurance and in the end 
lost their full tuition. Spending an extra 
$113* on top of course tuition as well as 
travel costs and the other incidental costs 
associated with taking a course can seem like 
the straw to break the camels back, but the 
alternative is even less palatable—losing your 
full tuition. 

If your goal is IFMGA certification, then you 
currently need to take nine course to receive 
certification. If you bought trip insurance for 
each course it would roughly cost $1020.00 
in total - roughly half the price of taking an 
additional course if you had to drop just one 
course at the last minute for some reason. For 
those interested in a single certification or 
even two certifications the cost to insure each 

course and exam would be markedly less than 
the cost of losing your full tuition for just 
one course. It is a trade off, but inevitably 
I am contacted by a student who finds them 
self in a position of losing $2000.00 asking 
if there is anything I can do, when it would 
have cost them just $113 to insure the cost 
of the course. Unfortunately my answer is and 
must be no.  

There are any number of companies who 
offer trip cancellation insurance, however 
the AMGA works with Travel Guard and offers 
insurance that covers the type of activities 
that take place on our courses**. This is 
important in the event you are injured while 
on a course; there is the ability to recoup 
the unused portion of your tuition as well as 
have medical bills covered depending on the 
coverage purchased. The average cost to an 
uninsured person for a broken ankle or leg is 
somewhere between $15,000 and $33,000. 
That certainly puts the cost of purchasing trip 
insurance into perspective. 

To take full advantage of the insurance that 
is offered and to get some additional bonus 
coverage it is important that you sign up 
for coverage within 15 days of paying your 
deposit. You may however purchase insurance 
up to 24 hours prior to the start of your 
course or scheduled departure date. For full 
details or to purchase insurance go to the 
AMGA website: www.amga.com/programs/
travel_insurance.php. 

I strongly encourage all AMGA members to 
purchase trip insurance, not just for our 
programs, but for any trip in which you are 
putting down a substantial bit of change. 
Whether you purchase it through the AMGA or 
another insurance provider, the peace of mind 
alone is worth it. If you have any questions 
about the insurance please let me know and I 
will do my best to answer them.

Be safe and be insured,
Henry Beyer
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Raising $8,500 for the AMGA, the 2010 Snowcat Ski Day 
proved to be one of our most successful fundraising events 
yet! Thanks to the unwavering support of Kyle and Cindy 
Lefkoff, the AMGA was able to take eight clients out for 

a monumental day of powder turns and epic lines. The Rocky 
Mountain snowpack left a lot to be desired this year, but it came 
as no surprise that despite the less than average snowfall, Jenna 
and Ben, owners of Vail Powder Guides, were able to find the secret 
stashes and hidden gems for us all to enjoy.

Taking part in the AMGA Snowcat Ski Day allows individuals from 
all walks to spend the day learning about the AMGA while skiing 
alongside AMGA guides in the beautiful Vail Pass backcountry. The 
goal of this event is to build relationships and awareness, while 
also raising enough money to support important AMGA initiatives. 
This year contributions will go towards helping the AMGA build a 
strong program that focuses on achieving ‘access’ for professional 
guides and climbing instructors in the US.

Thanks to: Kyle and Cindy Lefkoff, Angela Hawse, Dick Jackson, 
Alex Bogusky, Jim Bold, Ken Gart, King Grant, Kyle O’Neil, Dave 
Schiff, Scott Soden, John Winsor and Len Zanni for taking part 
in this distinctive event and for supporting the only association 
that represents the interests of professional guides and climbing 
instructors in the United States.

If you are interested in taking part in the 2011 Snowcat Ski Day, 
or in hosting your own AMGA fundraising event, please contact the 
AMGA office to learn how!

2010 AMGA SNOWCAT 

A M G A  M o u n t a i n  B u l l e t i n   |   3 0 3 . 2 7 1 . 0 9 8 4   |   i n f o @ a m g a . c o m   |   a m g a . c o m d



When reviewing medical his-
tory and health screening 

procedures and forms for various programs 
undergoing accreditation reviews, I have 
come across a wide array of approaches taken 
to address this issue. There are programs that 
will state something to the effect that “our 
staff are not qualified to evaluate medical 
conditions” and gather none of a client’s 
medical or health information. On the other 
end of the spectrum, programs will seem to 
be asking for every bit of information about 
a clients health since birth by asking very 
vague questions or asking numerous, very 
specific questions. The rationale given for any 
of these approaches typically falls along the 
lines of “this is what our attorney advises,” 
“this is what our insurance provider advises,” 
or “this is how we have always done it.”  

The intent of this article is not to advise what 
the AMGA views as best practices in this area.  
Rather, it is to generate thought and discus-
sion regarding the screening process and 
considerations as to how to train administra-
tive and field staff to deal with this sensitive 
topic. There is no real industry standard for 
exactly what a health and medical screen-
ing form should look like or how staff should 
approach the topic, however, here is some 
of the current thinking in the wilderness risk 
management world.

When gathering a client’s medical history or 
conducting a health screening, it is best to 

avoid asking questions on pre-course or climb 
applications that are vague. This can result in 
either gathering too much or too little infor-
mation. Gathering too little information and 
you may be accused of failing at your “duty of 
care” if an incident were to occur. Too much 
information and you run the risk of being in 
violation of the American With Disabilities 
Act, compromising a client’s confidentiality 
and/or expand your “duty of care.” For ex-
ample, do you really need to know if a person 
is taking birth control pills or has had a 
vasectomy in the past six months?  It is best 
to only gather information that is relevant to 
the activities the client will be engaged in. 

It has been recommended that there are 
5 primary medical conditions that every 
wilderness based recreation/education 
program should be asking about:
1.  Asthma
2.  Anaphylaxis/Allergies
3.  Diabetes
4.  Heart Disease
5.  Seizures.

When posing questions related to these 
conditions, suggested wording is “do you 
have…” and/or “do you have a history of…” 
Other suggested questions to ask at some 
point during the screening process are “how 
long have you had it?”  and “how well is it 
under control?”

Climbing Instructor Program Director  
!"#$%&'($)#*+"',#-&./0'+%)'
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by Ed Crothers, AMGA Accreditation Director

Secondary questions to ask include:
1. Relevant musculoskeletal injuries and 

related surgeries.

2. Problems with vision or hearing. 

3. Medications currently being taken. This 
question has the potential to open a can 
of worms. Things to keep in mind:

medications that treat or control the 5 
primary medical conditions listed above.  

Some examples of these questions 
might be: “have you taken your medica-
tion today?” “Do you have your medica-
tion with you and, if so, where will it 
be kept?”  “Are there any side effects 
to be aware of?”  “What are the signs 
and symptoms if you fail to take your 
medication?”

 These questions do not have to be on 
the screening form, but field staff can 
be trained to ask these questions and 
record relevant information.

-
gaged in comes into play.  Do you need 
to know if an adult is taking an anti-
depressant on a one-day climbing class?  
Probably not.  Do you need to know if a 
minor is taking a psychotropic drug on 
a 5-day summer camp?  Probably so.

4. Currently pregnant.  Care needs to be 
taken with this one.  Only ask if pregnancy 
would interfere with the client’s ability 
to participate in the activities or engag-
ing in the activities could jeopardize her 
health.  Travel to remote areas or multi-
day trips into the backcountry could also 
justify asking for this information.  I have 
heard several experts comment that it is 
not a bad idea to seek legal advice on this 
particular issue.

Final screening questions should be based on 
the nature of the activities the client will en-
gage in, duration of the course or climb, and 
the location of the course or climb.  Factors 

©Renee Henry
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to consider are:

about their exercise routine and, some-
where in the pre-course materials, inform-
ing the client of the level of physical 
activity they can expect on their course or 
climb.

Finally, it is not a bad idea to include a 
“catch all” question at the end of the form.  
An example would be: “do you have any other 
medical conditions or physical condition that 
might affect your ability to fully participate in 
the climb or course you have registered for?”

Other considerations when gathering this 
information include:

with it.  It is important that there is a sys-
tem in place to ensure that the field staff 
gets to review the client’s medical form 
and that they have opportunities to ask 
the screener and/or client questions about 
medications the staff member is unfamiliar 
with.  Also, it is not a bad idea to have 
resources available for staff so they can 
research drugs they are unfamiliar with.   
A Physicians Desk Reference is an example 
and there are a variety of sources on the 
Internet.

during and after the course or climb.  
Information needs to be stored in a secure 
location whether it is hard copy or in elec-
tronic form.  A policy should be in place 
that states how long records will be kept, 
who has access to them, and how they will 
be destroyed.

-
tion is collected electronically, it is impor-
tant to stay current with state and federal 
laws that legislate how this information is 
managed. 

The bottom line is gather only as much 
relevant medical history as is necessary and 
keep client’s information confidential.

This information is drawn from a number of 
sources and personal history.  In no way am 
I claiming expertise in this area.  I suggest 
running this information past an attorney, 
ideally one with experience in recreation law, 
in order to determine what is best approach 
for your program.  
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Made from space age CT³ fabric — exclusive to Brooks-Range — 
the Rocket Tent keeps you warm and dry even under the worst conditions. 
Designed by renowned mountain guide Dick Jackson, decades of 
mountain experience make this the smart choice for serious mountaineers 
and back country adventurers. $600 complete with integrated vestibule.

 

 
 

The A2 Rocket Tent. At just 1 lb, 6 oz 
it’s the world's lightest 4-season,  
2-person mountaineering tent. 

www.brooks-range.com
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C(*&G&0#$83$3/80%$1,G&3%(03#$*&$3"(7)2$
3&&+$*893$%($1/'0(G&$7'(,$(70$1,G&3%/&,%-$$
B&0"8'3$%"&$/(3%$'0(41%86)&$0&%70,$(,$
6&=(/1,;$=&0%141&2$13$1,=0&83&2$40&&2(/$%($
*(0+$83$8$;712&#$&1%"&0$/(0&$2893$'&0$9&80$(0$
1,$/(0&$)(=8%1(,3-$

O"&0&$80&$8$=(7')&$(4$*893$%($8="1&G&$1/'0(G&2$
8==&33$4(0$Y&0%141&2$Z712&3-$$!,&$)(,;S%&0/$
(6H&=%1G&$13$%($*(0+$*1%"$)8,2$/8,8;&03m
8;&,=1&3$%($0&=(;,1W&$%"8%$=0&2&,%18)S683&2$
8==&33$6&,&41%3$%"&$'76)1=$8,2$%"&$8;&,=1&3$
%"&/3&)G&3-$$O"&$>UZ>$"83$0&=&,%)9$"10&2$8,$
>==&33$R10&=%(0$*"($13$0&3'(,316)&$4(0$*(0+1,;$
210&=%)9$*1%"$)8,2$8;&,=1&3$%($8220&33$1337&3$
48=1,;$'0(4&331(,8)$;712&3$(,$'76)1=$)8,23$8,2$
4(0$671)21,;$8*80&,&33$8,2$;&,&08)$37''(0%$4(0$
>UZ>$%081,1,;#$=&0%141=8%1(,#$8==0&21%8%1(,$8,2$
%"&$6&,&41%3$(4$=0&2&,%18)S683&2$8==&33-$

@,$%"&$3"(0%$%&0/#$%"&$Y&0%141&2$Z712&3$Y(S('$
<YZY?$*83$4(0/&2$(7%$(4$%"&$YZ5$%($'0(G12&$

8$/&8,3$4(0$8$Y&0%141&2$Z712&$%($87;/&,%$
%"&10$=700&,%$*(0+$*1%"$;712&$3&0G1=&3$69#$4(0$
&E8/')&#$'0(G121,;$1//&218%&$=0&2&,%18)S683&2$
8==&33$%($)(=8%1(,3$%"8%$80&$7,8G81)86)&$%"0(7;"$
%"&$;712&J3$&/')(9&0-$$

:"8%$*(7)2$1//&218%&$=0&2&,%18)S683&2$8==&33$
/&8,$%($8$;712&$*"($"83$8)0&829$1,G&3%&2$
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/80+&%$8==(7,%$%"8%$'893$gq$8,,78))9-$$@,$(,&$
9&80$N$*1%"$1,%&0&3%$=(/'(7,2&2$281)9$N$9(70$
1,G&3%/&,%$*1))$&80,$9(7$3)1;"%)9$/(0&$%"8,$
pga-$$@,$_a$9&803#$9(7$*1))$"8G&$,&%%&2$8)/(3%$
pfga-$$

>)%&0,8%1G&)9#$9(7$=(7)2$%8+&$%"8%$38/&$p_#aaa$
8,2$73&$1%$%($679$8$3"80&$1,$%"&$YZY$S$8$(,&S
%1/&$1,G&3%/&,%$1,$9(70$;7121,;$47%70&-$$$>,2$
)&%J3$389$%"8%$1,G&3%/&,%$8))(*3$9(7$%($;712&$8,$
8221%1(,8)$41G&$2893$'&0$9&80#$;0(331,;$p]ga$'&0$
289-$$[31,;$%"13$&E8/')&#$8%$%"&$&,2$(4$%"&$9&80$
9(7$*1))$"8G&$&80,&2$p_#]ga$1,$8221%1(,$%($9(70$
,(0/8)$;7121,;$38)809-$$O"13$/&8,3$9(70$p_#aaa$
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@/'0(G1,;$%"&$&80,1,;$'(%&,%18)$13$'0(686)9$(,&$
(4$%"&$6&3%$1,G&3%/&,%3$8$'&03(,$=8,$/8+&$1,$
%"&$=700&,%$&=(,(/1=$=)1/8%&-$$.(#$83$%"&$YZY$
3&&+3$,&*$/&/6&03$1,$%"&$=(/1,;$/(,%"3#$
=(,312&0$&,"8,=1,;$9(70$1,G&3%/&,%$1,$>UZ>$
=&0%141=8%1(,$69$H(1,1,;$%"&$YZY-

5(0$/(0&$1,4(0/8%1(,$(,$%"&$YZY$9(7$
=8,$=(,%8=%$.=(%%$.="&))$8%$=;41,4(c
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From the Offices of the Certified Guides Cooperative – Scott Schell
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;<4=review

X)8=+$R18/(,2$R&/(,$B8=+
by Betsy Novak

The Black Diamond Demon Pack is a streamlined cragging pack that has changed 
my climbing experience. The zip around lid is one of my favorite features for it 
makes packing and unpacking efficient and undemanding-no snagging of cams on 
the snow collar and draw cord. The padded waistbelt is refined to the point where 
you barely notice it is there all the while providing considerable comfort with 
insubstantial weight and volume. I was able to fit all the necessary gear for a day of 
climbing  (60 m rope, ½ of my rack, rock shoes, harness, chalk bag, belay device, 
cordelette, quick draws, helmet, hydration bag, small first aid kit, and a light-
weight shell) comfortably in the pack, but beyond the necessities there was limited 
cargo room for additional items or a full rack without removing the rope from the 
pack. The zippered top-loading panel has a guidebook pocket for quick route refer-
ences and ample room for a headlamp and light lunch.

The BD Demon has a few features that give it hope for the alpine environment such 
as the side compression straps for skis, ice tool straps, and hip belt ice clipper 
spots. I have yet to put it to the test in such terrain, but can say with certainty 
that the Demon is a barebones, multi-use pack that has all the requisite features of 
a textbook guide pack.
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President’s Corner cont’d from page 1
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8,2$*1%"1,$(70$=(//7,1%9-$$

:"($+,(*3#$/896&$%"&$;79$*1%"$%"&$3+1$F$(,$
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Photos: ©Renee Henry

A M G A  M o u n t a i n  B u l l e t i n   |   3 0 3 . 2 7 1 . 0 9 8 4   |   i n f o @ a m g a . c o m   |   a m g a . c o m_T



I(#(-,#J(*1,30-1(,<F
thank you R18/(,2$.'(,3(03$;1G&$(G&0$p_a#aaa-$

X&,&48=%(03$;1G&$6&%*&&,$p]gaa$8,2$peeee-$
B8%0(,3$;1G&$6&%*&&,$p_gaa$8,2$p]^ee-$

.7''(0%1,;$.'(,3(03$;1G&$6&%*&&,$pgaa$8,2$p_^ee

K-@@(,13*+
>3()(
>%)83$.,(*S."(&
X1;$>;,&3
X)7&*8%&0$b('&3
Y8/'$[>
R&7%&0$[.>
\12&0
\G()7%1(,$@,3708,=&$X0(+&03
\E'&01&,%18)$>2G&,%70&3

5(0%9$X&)(*
Z`SZ&,71,&$Z712&$Z&80
Z80/(,%
Z08"8/$Z()23/1%"
Z0&;(09$U(7,%81,$B0(27=%3
j7)6(
Q14&$Q1,+
Q(*&$>)'1,&$.93%&/3
U&%()173$Y)1/61,;

U1))&0SU&))(0$>33(=18%&3
U(,%6&))
U(7,%81,$O(()3
!/&;8$B8=141=
Q8009$B80+&0
U1="8&)$B80+&0
j1/$s$Y"013$B&803(,
B01,=&%(,$O&=
b&2$Q&2;&

R8)&$b&/36&0;
b&3=7&$\33&,%18)3
b&3%('
.1&008$R&31;,3
.%&0)1,;$b('&$Y(/'8,9
O"&0/S>Sb&3%$U.b
:1)2&0,&33$U&21=8)$O081,1,;$Y&,%&0
n8%&3$Z&80#$@,=-

;3%)(*.

j(",$s$B8%%9$X1=+,&))$t$>-Y-$X(3%*1=+$5(7,28%1(,$t$K9)&$s$Y1,29$Q&4+(44$t$Q!b$5(7,28%1(,$t$Z1)$s$R(,,8$r8,2&0C8/$$$

9"*":%'1(,<

.=(%%$s$Y8%"9$.(2&,$t$j(",$s$X012;&%$:1,3(0

=%1,(*

A M G A  M o u n t a i n  B u l l e t i n   |   3 0 3 . 2 7 1 . 0 9 8 4   |   i n f o @ a m g a . c o m   |   a m g a . c o m _e



                 

Am
er

ic
an

 M
ou

nt
ai

n 
Gu

id
es

 A
ss

oc
ia

ti
on

A M G A  M o u n t a i n  G u i d e s  A s s o c i a t i o n
P O  B o x  1 7 3 9   |   B o u l d e r ,  C O  8 0 3 0 6

/012345*()**617


